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During the months of July through September if 2014, a charity event for amyotrophic 
lateral sclerosis support was carried out over the internet. It was a movement to increase 
the video coverage for a special “ice water event that was named, the “Ice Bucket 
Challenge.”
Overall mass interest in the United States was only moderate. In contrast, the spead of 
interest in Japan was massive. Movement was spread via the internet in the United 
States and in contrast, via the TV in Japan. 
The climax resulted in a giant success in the United States with donations reaching 115 
million dollars. However in Japan, despite strong celebrity backing, the event did not fare 




A Study on the Movement from the spread of the ICE Bucket
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